
ROBERTA PELAN 

Satin the Sun 
Jillian Kay Ross 

Opening Reception: May 14, 7-9pm 
May 14 - June 19, 2016 

!  

Bad weaks, 2016. Marker and pencil on paper, mounted to canvas 24 x 18 inches / 60.96 x 45.72 cm  

  
  



The new media religion is called Platform Agnostic. 

This term originally came from the web-based programming jargon of the 1980’s to describe 
programs that had the potential to function across multiple coding languages and software 
applications in order to sell their products to clients and make quick cash. In a statistics and 
interactive computing workshop held at UCLA in 1986, the Statistics Online Computational 
Resource (SOCR) state that “tools must be well-designed, extensible, platform agnostic, open-
source and connected to some activity that increases pedagogical content knowledge.” Through 
the 80’s, 90’s, and 00’s these kinds of digital communication technologies asserted themselves in 
the home as a utility alongside hydro and hot water. Around this time, major city newspapers 
such as the Halifax Daily News (2008), Baltimore Examiner (2009), and Rocky Mountain News 
(2009) all ceased production on their print editions as the cultural zeitgeist turned towards a 
digital future. At a time when even the top newspapers, like The New York Times and The 
Guardian, were asking themselves “what do we do now?” the term Platform Agnostic proved to 
be a potential life preserver. In May 2009, The New York Times publisher, Arthur Sulzberger Jr., 
was interviewed by Vanity Fair about the future of The Times. Sulzberger declares “I am 
platform agnostic” - a statement that comes across as almost blindly devout from a man that can 
see that his company has to evolve or die. Although the initial appropriation of this term into 
mass media is murky at best, it’s philosophical implications seem to have paid off. Platform 
Agnostic moved beyond a buzzword and grew to represent the idea that content should not 
simply be copy and pasted from print, to web, to mobile, but instead should be reimagined, and 
reincarnated, into various versions based on the inherent qualities of the medium that the content 
is displayed on.  

It is not a coincidence that, alongside the print revolution of the mid/late 2000’s, artists were 
faced with a similar shift to how their work was disseminated and displayed. Artists, and art 
audiences alike, are inclined to designate an artwork or artists’ practice within a specific medium 
in order to contextualize, or more likely in an attempt to make sense of, a work. As artists started 
to see their work multiply and morph, medium specificity seemed less important when drawing, 
painting, photography and installation all found a mass audience as images online. As a result, 
boundaries between media became more fluid and works were created within the medium that 
best suited the context - this is platform agnosticism at work again. The closest precedent to this 
sort of shift was the ideology of the Modernist painters, who were happy to abandon any sort of 
representation in favour of concentrating on the edges of the canvas and the signifiers of the 
medium. However, even this moment in painting was defined an extreme concentration on 
painting and painting alone. Moving from the first to the second decade of the 21st century, 
contemporary art’s audience shifted from the privileged gallery-goer to networked public - art 
becomes mass media.  
  
-Parker Kay 
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Jillian Kay Ross received her B.F.A. from OCAD University in 2011 and was awarded the Mrs. 
W.O. Forsyth Drawing and Painting Graduate Award. Her most recent exhibition was a solo 
show at Division Gallery, Most Dogs go to Heaven. Her work has been included in Taking [a] 
part, Mercer Union, Toronto (2014); More Than Two (Let It Make Itself), The Power Plant, 
Toronto (2013), and BYOB II, Museum of Contemporary Canadian Art (MOCCA), Toronto 
(2012).  
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